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PRESS RELEASE FOR IMMEDIATE RELEASE

HISTORY™ HIGHLIGHTS MALAYSIA’S STUNNING MOSQUES

PUTRAJAYA, 27 August 2015: Tourism Malaysia is embarking on a Global TV advertising campaign
through the ‘My Mosque’ programme on HISTORY™ to showcase the many magnificent mosques
around the country. It is also an effort to highlight the architectural wonders and beauty of
Malaysian mosques to foreign travellers, particularly those in Southeast Asia, regardless of race,
language, and religion.

In this 12-part series of 30-minute each on Astro Channels 555 and 575, HISTORY™ travels around
Malaysia on a spiritual and patriotic voyage to some of Malaysia’s most stunning mosques. From
the multicultural mosques in Melaka town, to the marvellous domes of Kelantan, ‘My Mosque’
travels through various states of Malaysia bringing these architectural icons to life.

Covering two mosques per episode, host Suzhaire Sumari will meet with the key people
and learn interesting architectural and historical tidbits that make each mosque unique.

He will look inside behemoths such as Sultan Salahuddin Abdul Aziz Shah Mosque (also known as
the Blue Mosque) in Shah Alam and Tuanku Mizan Zainal Abidin Mosque (The Iron Mosque) in
Putrajaya, as well as marvel at the picture postcard wonders of Muhammadi
Mosque Kelantan and Klang Royal Town Mosque in Selangor.

Suzhaire will also ride gondolas, take calligraphy lessons, attend Tahfiz classes, and climb up more
minarets than he could have ever imagined. He will then check out the vicinity of these Islamic
domes to find out what to do there and sample some of Malaysia's best food along the way.

‘My Mosque’ hopes to bring to audiences a young and imaginative look at mosque culture as seen
and told through the eyes of those closest to it.

The first episode is aired today (27 Aug), featuring Tengkera Mosque and Al-Azim Mosque in
Melaka. Subsequent episodes will be aired every Thursday, until 12 November 2015 (refer to the
following table for further info).
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No. | Date/Airing States Mosques
1 |27 Aug 2015 Malacca Masjid Tengkera (Tengkera Mosque)

Masjid Al-Azim (Al-Azim Mosque)

2 | 3 Sept 2015

Kuala Lumpur

Masjid Negara (National Mosque)
Masjid Jamek (Jamek Mosque)

Negeri Sembilan &

Masjid Negeri, Negeri Sembilan (Negeri Sembilan

3 | 10 Sept 2015 Selangor State Mosque)
Masjid Bandar Diraja Klang (Klang Royal Town
Mosque)
Masjid Sultan Abu Bakar (Sultan Abu Bakar
4 | 17 Sept 2015 Johor Mosque)
Masjid Jamek Sultan Ibrahim (Sultan Ibrahim Jamek
Mosque)
5 | 24 Sept 2015 Perak Masjid Diraja Ubudiah (Ubudiah Royal Mosque)
Masjid Sultan Idris Il (Sultan Idris Shah | Mosque)
6 | 10ct2015 Putrajaya Masjid Putra (Putra Mosque)
Masjid Tuanku Mizan Zainal Abidin (Tuanku Mizan
Zainal Abidin Mosque)
7 | 80ct 2015 Terengganu Masjid Ulul Albab (Ulul Albab Mosque)
Masjid Kristal (Crystal Mosque)
8 | 15 0Oct 2015 Penang Masjid Kapitan Keling (Kapitan Keling Mosque)

Masjid Negeri, Pulau Pinang (Pulau Pinang State
Mosque)

9 |[220ct 2015

Kedah and Perlis

Masjid Zahir (Zahir Mosque)
Masjid Al-Hussain (Al-Hussain Mosque)

10 | 29 Oct 2015

Kelantan

Masjid Muhammadi (Muhammadi Mosque)
(Masjid Beijing) Beijing Mosque

11 | 5 Nov 2015

Selangor & Pahang

Masjid Sultan Salahuddin Abdul Aziz Shah (Sultan
Salahuddin Abdul Aziz Shah Mosque)

Masjid Sultan Ahmad Shah | (Sultan Ahmad Shah |
Mosque)

12 | 12 Nov 2015

Sabah

Masjid Bandaraya Kota Kinabalu (Kota Kinabalu City
Mosque)
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For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre
of Tourism Malaysia’s website at http://www.tourismmalaysia.gov.my/

MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism &
Culture, Malaysia. Tourism Malaysia focuses on the specific task of promoting Malaysia at all levels. Since its
inception, Tourism Malaysia has grown by leaps and bounds and it has emerged as a major player in the international
tourism scene. In 2014, Malaysia registered 27.4 million tourist arrivals and RM?72 billion in receipts, making tourism
its second largest foreign exchange earner.

Malaysia celebrated its fourth VISIT MALAYSIA YEAR (VMY) in 2014 with the theme “Celebrating 1Malaysia Truly
Asia”. The promotion of the country continues with the MALAYSIA YEAR OF FESTIVALS (MyFEST) campaign in 2015
with the theme “Endless Celebrations” emphasising the various festivals celebrated by its multicultural society. Both
campaigns are key drivers towards achieving the country’s target of 36 million tourist arrivals and RM168 billion in
receipts by 2020, as outlined in the Tourism NKEA (National Key Economic Area).

Through the Tourism NKEA, collaborative efforts between the Ministry of Tourism and Culture, other Government
agencies and the private sector have been enhanced to help secure Malaysia’s position as a leading tourist
destination. The targets set under the Tourism NKEA will be achieved through the implementation of twelve Entry
Point Projects (EPPs) clustered under five themes: Affordable Luxury; Nature Adventure; Family Fun; Events,
Entertainment, Spa and Sports; and Business Tourism.

Press contact:

Media Relations Unit:

Chresentia F.B. Sadatal (Ms), Assistant Director, Corporate Communication Division
Tel: +603-8891 8776

Email: chresentia@tourism.gov.my

Editorial Unit:

Anis Rozalina Ramli (Ms), Senior Editor, Corporate Communication Division
Tel: +603-8891 8759

Email: anisramli@tourism.gov.my
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